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ABSTRACT

This research aims to study customer opinions on weekend and extra-evening
weekdays services of Bangkok Bank PLC (BBL) and Kasikorn Bank PLC (KBANK) -
Shopping Center Branches in Pathumthani. Questionnaires were used to collect data
from 392 customers. Statistics used in data analysis are percentage, mean, standard
deviation including t-test, F-test and LSD.

The research found that the majority of samples are female, single, age
between 20-30 years with Bachelor Degree educational level, working as officers in
private organizations with average income of 10,000 - 20,000 Baht per month. The
highest services usage involves saving deposit and ATM service respectively as well as
using the services less than 5 times per month. ATM is the most frequent service used
and the majority of samples are BBL customers more than 3 years. The major factors in
selecting BBL services are the convenience of location, weekends and extra-evening
weekday’s services, respectively. Moreover, the study also found that the opinions of
BBL and KBANK services on products, prices, service channels, service officers,
service process, communication and service facilities are in the best level.

The finding also found that customers with different gender have different
opinions on BBL services in the aspects of products and prices, but indifferent on
channels for service, officers, process, communication and facilities. Customers with
different marital status have different opinions on BBL services in the aspects of
products, prices, channels for service, officers, process and facilities of BBL services.
Customers with different age have different opinions on BBL services in the aspects of
products, prices, channels for service, officers, process and facilities, but indifferent on
communications. Customers with different educational levels have indifferent opinions
on BBL services in the aspects of products, prices, channels for service, officers,
process, communication and facilities. Customers with different occupation have
different opinions on BBL services in the aspects of products, prices, channels for
service, officers, process,communication and facilities. Customers with different
monthly income have different opinions on BBL services in the aspects of process, but
indifferent opinions on products, prices, service channels, officers, communication and
facilities.



