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Independent Study Title Influence of Brand Equity and Attitude towards
Environmental Conservation on the Behavioral
Intention to Purchase Environmentally Packaged

Products in Pathum Thani Province

Name - Surname Miss Kanyawee Sriphongpraphai
Major Subject Marketing
Independent Study Advisor Assistant Professor Thitima Pulpetch, Ph.D.
Academic Year 2023
ABSTRACT

This research aimed to investigate: 1) the influence of brand equity on behavioral
intentions to purchase environmentally packaged products, and 2) the influence of
attitudes towards environmental conservation on behavioral intentions to purchase
environmentally packaged products.

The samples of this study were residents of Pathum Thani province who formed
the target population with a sample size of 400 individuals selected through stratified
random sampling. A questionnaire was utilized as the research instrument. Statistical
analysis included descriptive statistics, frequencies, percentages, means, standard
deviations, correlation coefficients, and multiple regression.

The results of hypothesis testing indicate that the brand equity values and
attitudes towards environmental conservation that influence the behavioral intention to
purchase environmentally packaged products in Pathum Thani province are brand
awareness, brand loyalty, perceived quality, and an attitude towards environmental

conservation all within a statistical significance level of .01 to .05.

Keywords: brand equity, attitude, behavioral intention
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d9uil 3 wWuUFIUANNAAINGIAUAY (Brand Equity)
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do | Yaf101% - AMAINIIFUAT (Brand Equity)

5 4 | 3 2 1

1. AAMIIEUAT (Brand Equity)

1.1 AuLaulesfans1duan (Brand Associations)

1 | viuenunseandnduansiussaduaiedaindes a
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SELAUAMUAALIAY

4o | daAanu - AMAINIIENAY (Brand Equity)
4 3 2

a4 | viwded asduiitussesausidedunnden Wudud
fiflaunmsngaususailunstodud

5 | usnesdenaudfifiussfasifiodunadeunnn
araudfilivavenliiussatasiaunsadesaasldies
TussIUY A

1.2 AnuAsEninisens18uAn (Brand Awareness)

1 | lunstedududazas vihuagassmiing) asaudni
ussafaifiodandouiinanmiia

2 | viwdndsmsdudifussasariiodunnden
Fususuusn 9 lunsinaulededum

3 | viwsuilein asduiiidussafusifiedusaden
funoulunsudediluinsedandon

4 | viusuilein asduiiidussafusifiedunden
aunsativanusinavesludenula

5 | viusufuazdiladn msldanaumndusseiasidie
AwndouannsotievauiasugiavesUssimeld

1.3 ANRssninAians1duAl (Brand Loyalty)

1 | vihuaznduindensiduiiifussdusifedunaden
d1Bnadaiaue

2 | vusinAulatensidudiitussysusifledunedemae
wiHAudd 9 aeiideiauefinniafnny

3 | vinddnsauififussatusifiodunndensdisaiios

a | vivudeanilusludusing 4 veansdudiiussafusiie
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5 | viusinrandesiulunisldevemsauiitussgsias
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4 3 2

n133U30eANIN (Perceived Quality)
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AMUASLALBINgANIIU (Behavior Intention)
5 q 3 2 1

3. AUASLATINGANSIU (Behavior Intention)

3.1 n1suanaa (Word of Mouth)
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nfusTiaLiedIndeuligausun U

3. AUASlaangAnssu (Behavior Intention)

3.2 N159913%a%1 (Repurchase Intention)

1 | vihudndulagensndusniussyiusiieduinaay
AN MALlFIUNINAT
2 | inusndulagensdusniussydaeiivedainaeud

Wesnnnelaluauninuazsia
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SEAUAUAALITY

98 | AUATlAINgAnssH (Behavior Intention)
5 q 3 2 1
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3. AUASlaaNgAnssd (Behavior Intention)

3.3 auiulafiazdns (Willingness)
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A1919 V.1 ANAINUIDLULAY AU DT ILUNVBILUUABUAY

. AR
AIUIATIUN L
AuUs Vol
1. AAINIIEUAT (Brand Equity)
1.1 Anuoulessonsndudi (Brand Associations)
1.1.1 vhuansnsoanddudisiussasamsiie 755 964
Aanden ldanasdumiiusngesdion
1.1.2 iuAndn asdufuuussedusifodanndon 845 964
yilviiuddnisnssnundunedessinunsldaud
1.1.3 ¥iufnd asduduuussataeiiedaandon 876 964
AsuandbiiutsnuaniRanusadosaarsiadlouazu
fnssiodanndon
1.1.4 viufnd asdudfiflussedusiiiedaunndes 786 963
Huduiiifamnimmnzautusalunsdedudn
1.1.5 yihusnasdensaudiiiiussgsamidieduandon
snnninmsAudilivsuenliiussyiusiaansad esaane 865 963
lateslusssuynd
1.2 fuAnunsentindnansndudl (Brand Awareness)
1.2.1 lumstoAudusazass Muazasemind nen 901 964
Auiifiussyfusifiodunadesiinuninis
1.2.2 inuilndsnsaudiiussesausiiiodaunndon 812 964
Hususuusn 9 lunsinaulededud
1.2.3 ¥iusulein asduiidussafusiile 813 964
Aaundon fduneulunsudefiiuinsefaundon
1.2.4 viusu3lid msduiidussiasiie 754 964
Aannden annsatisanuUnavesludauls
1.2.5 vimusuFuasdiladn msldmauiidussq o 742 963

WedawindenaunsaIiauATegRvessunale
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A1979 V.1 ANANUTBLUKLALANBIUIAILUNYBILUUEDUNN (F1D)

. AR
. ANRdIN |,
A3 LYDUY
1. AAINIIEUAT (Brand Equity)
1.3 AUANNSNANARBASIAUAN (Brand Loyalty)
1.3.1 uaznduindensaudnidussyfuide 813 963
Auandouddnasuae
1.3.2 idinauladonsnaudiidussq s 871 963
dundeuane wihinduidy 9 aviidaiauefifniifAniy
1.3.3 imdldnsaudifussasasiiiodunnden 754 964
og19raLiles 821 963
1.3.4 inudaaulusliudusing 9 vesmsiaudns
ussafausiodaunndon 901 963
1.3.5 imuanudesiulunsldnuesnsidudig
ussyfusiiiedsuandon
1.4 fun135u3neAnIW (Perceived Quality)
1.4.1 ¥iunsuis ansuanssandadnualfivsuen 815 964
RenAumiifiussieiiiodindes
1.4.2 vinuidleshilununinvesnsaudniisiussgiasi 761 964
edaundeniiuianuasafeiiviiunainfansssumi
1.4.3 vinuns1udls andudfiitussafasiiedawnndes 932 0.963
\Huduiifienamunuduaiunsiietu
1.4.4 Yinuns1uils nsznrumsHanasaudussy S 792 964
iledaundeinnanmsliuinnssunszaiiaansados
aanlel
1.4.5 psnduditussafausiiiedsnndomduaudi 769 964

RUlANIAIUNIT LY INUVDIVINU
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A1519 9.1 ANANUTBLULALANDIUIATLUNVBILUUAD U (7D)

1o

. A191U1 | AIAIY
AuUs o 4 9
uun | esiy
2. MiAuaRnsayin¥aawanday (Environmental Conservation Attitude)
2.1 vhudindulafonsduiiitussydusifiodunndey e 853 962
Ailsdstgmuezauludiay
2.2 vhudindulatenduiiitusssurifiodunndey e 965 963
FosnsatiuayuikandumisuRnvousedwandon
2.3 vudndulaldnsaudiiussasueiiedswandon e 714 963
Filafanslininensegeiivseaninmuagliinaiuauen
2.4 vinudnaulaldnmaudiiussadusifiedunndon sy 863 963
Annueaudunildunisuansenuiuinveusedundon
2.5 iuBuinyanelfunsdudiifiussdueiiedandey 854 963
lusnadigsninvieanansily
3. ﬂ’J"lsJél‘\ﬂilL‘?I\iwqaﬂSiu (Behavior Intention)
3.1 nsuansa (Word of Mouth)
3.1.1 iunugthns1audaidlussedusiiiodunadeniugdu 756 963
3.1.2 vinuyeiaUstlovivemnauintussdasiifiodwnnden 914 963
lduilsogiaue
3.13 vifhazdneveauszaunsallunslinnauiidussgsost 725 963
iledawandonlviriuynnadisin
3.1.4 viudnynliipuitlndGawasunldanduiisiussesos 832 962
iledauinden
3.1.5 yimusinazuanseuAniufeiuUssloviveansidudm 815 963

nilussadaeiiedanindeulvigausunsiu
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A1579 V.1 ANANUTBLIULAZATBIUIITLUNVBILUUEDUDN (F1D)

1o

. A197UNR | AIANN
A3 o 4 o
uun | wadly
3. mms?ly’\ﬂm%qwqamsu (Behavior Intention)
3.2 N3Rslatiadn (Repurchase Intention)
3.2.1 viudadulatenAudidussyfusifioduiniey 812 963
s niagldansudn
3.2.2 vudadulatenauiiitussyusifiodunndeusn 894 963
ilesannmelaluaunimuazsm
3.2.3 viudendenraudifiiussusidedunadouluade 4 901 964
lUmsemsgniindanseysnddunndon
324 viudenderraudfifiussyfusidiedunndouluaidn q 758 964
liflasanndudiislussyiasianansndesaaslsiine
3.2.5 Yiunduintensaudnfifiussatasiiiodundond 821 963
msz3anldmuendudiunishsnvdanndenldnasali
n1sldaum
3. ﬂ’awél"ﬂ%l,%\‘iwqaﬂiiu (Behavior Intention)
3.3 anusfinlafiazdng (Willingness)
3.3.1 vhugeudngliiunaudilussatariiiodunndon 818 963
fawegiismunaninduay
332 viudilanezdelituanauiiiusssSasiiiedunnden 921 963
N12N1TOBNKUUATINUAINABINITVRIVINY
333 vinudailafiazang it unsAumitiusseiusiiodandon 877 963
I ANAIAUNSIEY
3.3.4 vinudailafiazdngliiunsaumiiussyiusiiodundon 807 963
sz AufTaan MmN zan iU
335 udlaflazdngWiiuanaudidussgiusiiiodunden 700 962

atfuayudUsznaunsINaadumMAlsiaansenusadunaey
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MU 1 LuuaRunNeIfuANAINIALAT (Brand Equity)

A1519UsENAMUTERSe (10C) Yaawuudauany

1309 AUAMIIAUALaTTIALARN SRS NEATINA RN NdNaiANNATaTng AnTuly

nsPeduiNiiussadueiiiedaindesludminuyusiil

Y aa Y]

AIAuAMNTUTTIS e A Inaoudl

ho))}

AN

NaUssLaiuYes
) AMANIEUAN (Brand Equity) HN39AIA W | A1 | AuvEnY
Auil | Audl | Audl [ole
1 2 3
Fuauienlesians1dud (Brand Associations)
1 | yhuannsoendiduddiitussgdeiite | +1 | +1 | +1 | 3 1| dlldlas
dawnnden THanpsaudiiuang
REANGTTEN
2 | yiwuRadn asndufuuussgsueiiie +1 | 41 | +1 | 3 1| dldlles
dawnden viliiviuiandsmsine
Aswandournunsldaud
3 | yiuAad asdufuuuTIgsueiiie +1 | +1 [ 0o | 2 | o7 |ilUidled
Aanndeumsuandiifiuisguauli
anunsagevaaeiedliuanfuiingsie
GRIRLEGH
4 | ynuRai asdumiifiussyfusiie +1 ] +1] #1 | 3 1| dlldlag
dawnden iduduMATinum vz
fumalunsdodud
5 | vihushasdensdudfiiiussafaside | +1 | +1 | +1 | 3 1| dluldlas
Aawandousnnianauditlivsuen
leussyiadianunsodosaanslsios
TussIUYA
AuANNATENTN3Hans1EuAT (Brand Awareness)
6 | lumstoRudusiasnse vinazesemindy | +1 | +1 | 0 | 2 | o7 |hiluldlad
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) AMAINIIEUAT (Brand Equity) RSV 590 | A1 | AAANY
Auil | Auil | Awd loC
1 2 3

duaNuAszutindiens1dud (Brand Awareness) (¢i9)

7 | vihuiindansidudfiftussgneiiie +1 | +1 | +1 | 3 1 [l
Fawandey Wususuusn 4 Tunns
dnanladodudn

8 | iususliin asdumifussgiueido | +1 | 41 | +1 | 3 1| dllgled
Awandey ftuneulunsnandiduing
OGRIPEELH

9 | il andumiifiussgdueiie | +1 | +1 | +1 | 3 1| dldlelen
Aannden aansntivanUiinaves
Tudaaula

10 | vufuduwezidilan nmsldesdudndsl | +1 | <1 | +1 | 3 1| ihlJldled
vsrafaiioduindevannsorie
WanAsegnavessemela

AIUAMNASNANARBATIAUAT (Brand Loyalty)

11 | ihuszndusndensidudfifiussasus | 0 | +1 | 0 1 | 03 | YSuuw
WieAawndeusidnataae

12 | vhudedulatensdudiinussgsos A R Y T 1 [ dlldlas
\iedaandeuaue wiinduddy 1
wilfolauefininfiniy

13 | villdnsdumidussafuside +Hob o+l [C+1| 3 1 [ dlldlas
danndeuteeiiles

14 | yiufenuluslutusing 9 vawmsiduen | +1 | +1 | +1 | 3 1 | illglea
Afussieiiledundon

15 | vudenudelunmsldouewsdud | +1 | +1 | +1 | 3 1 [ illles
filussgiusiiiodanden
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) AMAINIIEUAT (Brand Equity) RSV 590 | A1 | AAANY
Auil | Auil | Awd I0C
1 2 3
Aun13Tuitennnw (Perceived Quality)
16 | ynunsuie anuuenaendydneal | +1 | +1 | +1 | 3 1 [ ldleled
fsuenfansdudfiiussdnsiie
Awndon
17 | viudesiulugainmuesnsidudiidl +1 | 41 | 41 | 3 1 [l
v fasifiedunedoudaunaendts
fiananTansssnenf
18 | iunsuils nnduddiitussgdueiiate | +1 | +1 | 41 | 3 1 [ dlldlas
e dudumidauymny
ANAIUNTIEIRY
19 | ¥IunIUES NIEUIUNITHERATIAUA +1 L+l | 41| 3 1 [ dllgles
Aflussteiiledanndouinainnis
THuinnssunseanuianunsadesaansls
20 | aAudidussafasifeodundendu | +1 [ +1 | +1 | 3 1 [ dllles
udiineulanddunsldiuesviiu
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ABUN 2 LuudeUnINALAMTWAEINUTIFLARNITEYSNYEMIR&Y (Environmental

Conservation Attitude)

yusnazaenenUsyaunsalunig
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UINDFILINADY
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pmid)}
c
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NaUszIiuves
) ViruARn1TayInYEwndy YEAELITY 59 | A1 | AANNNY
(Environmental Conservation aufl | Audl | Audl I0C
Attitude) 1 2 3
FuriruaRn1sayinYaundau (Environmental Conservation Attitude)
21 | vhudaduladensdudiidussadas | +1 | +1 | +1 | 3 1 [l
WioAawndon mseildddamuesdu
Tudspy
22 | vhudnaulatonsndudnifiussqsiost +1 | 41 | +1 | 3 1 [ dlldlas
Wiedaunden mzfosnsatiuayy
AnAnaudnfisuiinveusednindes
23 | yhusndulaldnsdudfilussedusidie | +1 | +1 | +1 | 3 1 [ dllles
Aawanden szdilsdenslininens
pgeliUsEAnSnmuazliAnauALen
24 | yusdulaldnsdudfiilussedueide | +1 | +1 | +1 | 3 1 [ dllgles
Awnden szAninuendudumis
Tumsuanseusuiinveusiodandes
25 | yhuBudazaelsiunsaumind +1 | +1 | 0 | 2 | o7 |idlWlgled
vsrafaiiodandenlusia
figaninvieananaimly
dunisuenda (Word of Mouth)
26 | ynuuuzthnsaumATussiaeiile +1 ] +1 | 41| 3 1 [ dlldlas
Aawndeuiugu
27 | viumedsUsglovivenaudniil +1 | +1 | 41 | 3 1| ihlJldled
ussyiasaiLitedswandesilifdu
leogiase
28 +1 | 41 | 41 | 3 1 |l
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NAUIZLAUVDY

h) ANMUATlALTINgANTsH (Behavior ENTIAAl 9 | A1 | AUnNIe
Intention) AUN | AUN | Aud 1OC
1 2 3

fnun1suansa (Word of Mouth) (#ia)

29 | vidnylvidduilnddnfeuunly +1 | +1 | 41| 3 1| dllgled

Y o v <

ANAUANLUTTAN UL NBAILINADU

q

30 | vinudnazuansrmnuAaiunenuUslend | +1 | +1 | +1 3 1 [ ldleled
YOWIAUAMTUTTA N oFaIndoy

Iiausuns v
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= a =3 = U & a a . .
ABDUN 3 LLUU?IE)‘UOW&IF’]’J’]&IF’]@L%uLﬂEJ’JﬂUﬂ’J’]iJG]\ﬂ%L?N‘Wi]@]ﬂﬁill (Behavior Intention)
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(Behavior Intention)

NaUSSLHUVDY
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Y
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9
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AUN
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fA1uN15Asladae (Repurchase Intention)
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WEIRANg e N Na ety

AUATINLASIIAN

+1

+1

+1

Plulvlan

33

' a & a Y aa o & A
Vinudenensndusniussyiadiiie
dunnseulunsan 9 lunsizasenidn

fannseusnddIndey

+1

+1

+1

iluUlglan

34

udendensdufniussyiueiiite

dunedouluniada 9 luiliosingumn
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AuPau
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