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ABSTRACT

The objectives of this independent study were to: 1) study the characteristics of
business establishments that affected the customers’ repurchasing decisions on the industrial
cleaner products, 2) investigate the product quality perception that affected the customers’
repurchasing decisions on the industrial cleaner products, and 3) examine the service quality
that affected the customers’ repurchasing decisions on the industrial cleaner products. The
samples used in this study consisted of 368 customers using the products and services of
Neomac Inter Advance Company Limited.

The research instrument was a questionnaire. The statistics used for data analysis
included descriptive statistics, which consisted of frequency, percentage, mean, and
standard deviation, while inferential statistics included One-Way ANOVA and Multiple
Regression Analysis with statistical significance at the 0.05 level.

The results of the study revealed that most of the respondents were 21 years of
age or above and worked for industrial factories that had a registered capital of 101 million
Baht or above. The test of hypothesis 1 indicated that the types of business establishments
affected the repurchasing decisions on the industrial cleaner products regarding the “always
mentioned” aspect, while the duration of business operation and capital size did not affect
the repurchasing decisions on the industrial cleaner products. As for the test of hypothesis
2, the result indicated that the factor of perceived service quality regarding the efficiency
and reliability of the products affected the repurchasing decisions on the products. Finally,
the results of hypothesis test 3 indicated that the factor of perceived service quality in
recard to tangibility of the service, and responses and empathy of customers affected the

repurchasing decisions of customers on the industrial cleaner products.
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