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Abstract

The objective of this research is to study marketing mix factors that affecting KTB SMEs
Loan customers satisfaction in Phra Nakhon Si Ayutthaya. Sample was KTB SMEs Loan customers
in Phra Nakhon Si Ayutthaya, totally 15 branches with 400 customers. The statistical methods were
mean, standard deviation, and one way analysis of variance Least Significant Difference (LSD) and
Pearson product moment correlation coefficient at level of significance 0.05

The result of customers” analysis was found that most respondents are male (61.20%) and
age higher 50 years. Age was the difference in statistical significance which was the level of
satisfaction voted by KTB SMEs Loan customers with age lower or equal 30 years was higher than
age 31-40 years. Most customers graduated in Master Degree. Sales amount is 100,001-200,000 per
month.

The result of data analysis for marketing mix factors that affect the satisfaction of KTB SMEs
Loan customers in Phra Nakhon Si Ayutthaya was direct variation at 0.05 which was high level of statistical
significance (r=0.79 ) The highest factor is comfortable ( r = 0.83 ), next s taking care (r = 0.78), convenience
(r = 0.77), valuation (r = 0.77), achievement for customers’ needs (r = 0.65), cost (r = 0.64) and

communication, (r=0.62 ) respectively.
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