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ABSTRACT

This independent study aimed to study influences of internal and external factors
affecting export values of cosmetics to the Philippines. Data were collected by using secondary data
from 2003 to 2017 in totals for 15 years. Data were analyzed by using Multiple Regression and
Ordinary Least Square (OLS).

The results were found that the factors in this model could explain changes of export
values of cosmetics in the Philippines of 93.12 percent. The most influential factor was foreign
exchange rate. If U.S. Dollar used as the foreign exchange rate increases, it affects Baht
depreciation in comparison. It would result in increasing of the export values of 1.9870 percent.
The second factor affecting the export values of cosmetics was Philippines’s GDP and Thai (F.O.B.)
export price.

The conclusion of this independent study suggested that the government, scholars,
cosmetics manufacturers, exporters (including people involved in every process) jointly set policies
to control product quality. Moreover, they would support to conduct the research and product
development to be diverse and able to create a brand identity for advantages as well as to gain more

market share.
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