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ABSTRACT

This independent study aimed to examine personal factors, general business information,
internal and external business factors influencing a success of small and medium enterprise
entrepreneurs of cosmetics retail sector in Bangkok.

The samples used in this study were 320 small and medium enterprise entrepreneurs in
Bangkok. The research instrument to collect data was a questionnaire. The statistics for hypothesis
testing were Independent Sample t-test, One-way ANOVA and Multiple Linear Regression at the
significance level of 0.05.

The results of hypothesis testing revealed that the personal factors influencing the success
of small and medium enterprise entrepreneurs included sex, age, education and duration of running
business. General business information influencing the success of small and medium enterprise
entrepreneurs included funding to establish a business, sources of investment funds, number of
workers and types of business. The internal business factors influencing the success of small and
medium enterprise entrepreneurs included manufacture operation, product distribution, marketing &
sales, services, firm infrastructure, human resources, technology development and purchasing. The
external factors influencing the success of small and medium enterprise entrepreneurs included
politics, economics, society and culture, competitiveness and customers at the significance level of

0.05.
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