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ABSTRACT

This independent study aimed to study the factors affecting the purchasing
behavior of power banks in Pathum Thani Province.

The samples in this study were 400 users of power banks in Pathum Thaini Province.
The research instrument used to collect the data was a questionnaire and the statistics used to
analyze the data were frequency, percentage, mean, standard deviation and Chi-Square.

The study found that the majority of respondents were male, single, aged between 25-31
years old with a bachelor’s degree, working as an employee at private companies/a factory worker
with an average income between 15,001-20,000 baht per month. Their opinions towards the
marketing mix were overall at a high level. The selected brand was Eloop with the capacity of
6,001-13,000 mAh. The reason for purchasing decision was quality. The place to purchase was a
department store. They decided to buy a product by themselves. They made a purchase once a year
and the amount of purchase was 501-1,000 baht per time. They asked those who used the product

for information before purchasing decision.

Keywords: behavior, power bank
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