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Abstract

This research studies the impact of the modern trade expansion on traditional trade and the
opinion of consumers in Bangkok metropolitan areas toward modern trade. This research aims at
studying the general information of traditional trade, opinion regarding the adaptation of traditional
trade, and the general information of consumers as well as their attitude toward modern trade and
traditional trade. Data collection instrument was the questionnaire asking 385 operators of the
modern trade and 400 consumers. The data was analyzed using SPSS (Statistical Program for
Social Science). Descriptive statistics are frequency, percentage, means, and the standard deviation;

the inferential statistics are the t-test and Anova. The research results are as follows.

Regarding general information of traditional trade, most of them have operated for more
than 10-15 years, with initial investment ranging from 50,001-100,000 baht. The source of
investment came from the owner. The average sales per day were at 1,001-1,500 baht, and they had
one employee. Most of them have been impacted by the modern trade, especially Tesco Lotus, for
three years. This decreased the total sales by 60 percent and the monthly profit by 54.30 percent. In
terms of their opinion toward adjustment of traditional trade, they adapted themselves by selling
quality goods, arranging and sorting goods by type, introducing new goods by increasing
availability in the stores. With regard to general information about consumers, most of respondents
were females, aged 21-25 years old, having the bachelor’s degree level of education, being high
school or university students, had the monthly incomes below or the equivalent of 5,000 baht. Their
opinion toward traditional trade was uncertain. They perceived that the products are suitable, the
price has standard and are reasonable with quality. In terms of distribution, the locations were near
the house, workplace, and school, university. About the management was placing of the goods to
be accessed easily, and the service was the convenient closing and opening time. While the opinion
toward modern trade, most of them agreed that the product has more variety, many brands to
choose. In terms of management, the modern trade has applied modern technologies such as
barcode system, cash returning. Moreover, consumers agreed upon the price as having clear price
tags, the place as being spacious, clean, cool, and easily accessed. Meanwhile, regarding the
promotion, the modern trade had advertised through various media and regarding the service,

consumers can use credit cards during their purchase.



