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Independent Study Title Business Intelligence System Associated with Organization

Efficiency in Transport Industry: A Case Study of the Transport

Company Limited
Name-Surname Mr. Sarayuth Soontronnun
Major Subject General Management

Independent Study Advisor Mr. Krisada Chienwattanasook, D.B.A.

Academic Year 2016

ABSTRACT

The objectives of this study were to compare different individual factors on the
satisfaction of using the business intelligence system, to study the relationship between the quality
of this system and employee’s satisfaction, and to study the relationship between its efficiency and
employee’s satisfaction.

The 250 samples were chosen from 661 employees working in the Transport Company
Limited. A questionnaire was employed to collect the data and then it was analyzed using
descriptive statistics namely, frequency, percentage, mean, and standard deviation. It was also
analyzed using inferential statistics i.e. Independent Samples t-test, One-way ANOVA and Pearson
Product-Moment Coefficient Correlation.

The results indicated that different gender and agency affected the level of satisfaction in
using the business intelligence system at statistical significance level of 0.05. The relationship
between its quality and the level of employee’s satisfaction was in the same direction at a moderate
level of 0.01 statistical significance. Furthermore, the relationship between the efficiency of business
intelligent system and employee’s satisfaction was also in the same direction at a high level of 0.01
statistical significance.

Keywords: business intelligence, transport industry, efficiency system, quality system
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1. MANMTFONUVBIVVABVNNYUMNIZUVBusiness Intelligence (311474 23 For1a11)

Case Processing Summary

N %
Cases  Valid 250 100.0
Excluded? 0 .0
Total 250 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's
Alpha N of Items
.936 23
Scale Statistics
Mean Variance Std. Deviation N of Items
78.68 113.955 10.675 23

** Cronbach's Alpha = 0.936

112



2. MANNEIHYBVYEUMNYTEANTMNUBI5TULBusiness Intelligence (311491 5 49

A1)
Case Processing Summary
N %
Cases Valid 250 100.0
Excluded® 0 .0
Total 250 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's

Alpha N of Items

.872 5

Scale Statistics

Mean Variance Std. Deviation N of ltems

17.48 11. 961 3.459 5

** Cronbach's Alpha = 0.872

113



3. MANMTONUVBWVVADUNNANNTINE 19A8 Iz UUBusiness Intelligence (119U 6 V0

1)
Case Processing Summary
N %
Cases Valid 250 100.0
Excluded® 0 .0
Total 250 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's

Alpha N of Items

.925 6

Scale Statistics

Mean Variance Std. Deviation N of ltems

28.67 28.672 5.355 6

** Cronbach's Alpha = 0.925
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