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ABSTRACT 
 

 This independent study was aimed to investigate 1) personal characteristics of how tourists 
decided to choose accommodation service in Mueang District, Prachaup Khiri Khan Province, 2) 
tourists’ behavior when deciding to choose accommodation service in Mueang District, Prachaup 
Khiri Khan Province, and 3) the service marketing mix factors affecting the decision to choose 
accommodation service in Mueang District, Prachaup Khiri Khan Province. 
 The samples used in this study were 400 tourists using accommodation service in Mueang 
District, Prachaup Khiri Khan Province. The research instrument was a questionnaire. The data 
analysis was based on descriptive statistics including frequency, percentage, mean, standard 
deviation, and inferential statistics including a Chi-square test, Independent Samples Test (t-test), and 
Wilks' Lambda Statistics. 
 The results of the study revealed that the tourists’ different personal characteristics 
including age, monthly income, and racial and ethnic backgrounds had different effects on their 
decision to choose accommodation service. The study also indicated that the differences of tourists’ 
behavior including reasons for choosing the service, frequency of service use, duration of service use, 
the people accompanying them, price, commuting, and the persons influencing on their decision 
making had different effects on their decision to choose accommodation service. In addition, the 
overall 7 service marketing mix factors had no different effects on their decision to choose hotel and 
hostel accommodation service. 
Keywords:  behavior, tourists, service marketing mix factors, decision, Prachaup Khiri Khan Province 
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