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Independent Study Title Brand Equity of Ford Automobiles by the Viewpoint

of Consumers in Bangkok Metropolis Area

Name-Surname Miss Phunyanuch Rattanasudsai
Major Subject Marketing
Independent Study Advisor Assistant Professor Pimpa Hirankittti, M.B.A.
Academic Year 2014
ABSTRACT

This independent study had the objectives to study general data of brand equity of Ford
automobiles by utilizing questionnaires as the tools in data collection. The sample group was
consumers using Ford, total 400 samples. Statistics used in data analysis were descriptive statistics,
frequency, percentage, mean and standard deviation. The Independent Samples t-test was used to
test the difference between two independent groups whereas One-way ANOVA (F-test) was used to
determine whether there were any significant differences between the means of the three or more
independent groups. Besides, Least Significant Difference (LSD) was also used to determine the
minimum difference between any two means.

From the study result, it found that most respondents were male, (60%), aged between
31-40 years (43%), had Bachelor’s Degree (67.5%), had occupation as private company employees
(43%), had monthly income between 28,001-38,000 Baht (46.5%), were married for 53%, and type
of automobile that they used was pickup truck.

Moreover, from the testing results, it found that the different age, education level and
income, had different recognition in brand equity at a significance level of 0.05.

Keyword: brand equity
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aoaMu¥el TeatuaTIduaLanaIaiu

Aa J = = S A 1 v Y J a 9 oI 9 J
ﬂ"li'JL‘ﬂi"l%‘ViﬂTiL‘IJiEJ‘UL‘V]EJ’]J’EJTGHWNWaﬁ’ﬂﬂTii’Ugﬂmﬂ”mi"lﬁuﬂﬁl@\ﬁﬂﬂuﬁﬂﬁﬂ Wosa

Tuanusnaaensilaeldnsiniizianuudsdsiuniafed (One-way  ANOVA)  lunis
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nageUNU NN Sig. 1M1AU 0.000 Fadin1osndi 0.05 vureANUINITINALANAAUTNAAD
ANUANAADATILUANAIIN U
= 1 [V 3 Ya o <K 1 Y ag = )=}
WINWUINANVUANAN AITURITETINAGDUANNLANAIAI8ITNT1)Toine v
EAL T (Multiple Comparison) I5NAA0Y Least Significant Different (LSD) Lﬁﬁmemaﬂf’j

9 W a

9 1 % d‘ [ v a [ 1 dy
lathaana1eny NIcAVUITIAYNNTDA 0.05 mmﬁwma"lﬂu
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R RLAVIR) VIHNONYY D1INDATL
Mean 3.66 3.45 3.62 3.70
53/ 3.66 - 0.206 0.037 -0.044
R RLAV ) (0.009%%*) (0.635) (.846)
Wiinam 3.45 - - -0.168 -0.250
USHNONYU (0.004%*) (0.258)
FINVAIUAVOITN 3.62 - - - -0.081
293 (0.712)
wothu/mithu 3.70 - - - -
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SyaennaiimsddnasnndasunuudeumuiioFwwinuenau

9 = a 1

ArovuuvaennInilionFngsnvdIua/e1Enadss In1539nA51m1nN314ae

Y L] U

puUAeUNWNNFNWINOUDT NN dauoIFNNquaY 9 UM33Inast iuanaieiy
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FgIEmne (0.058) (0.933) (0.776)
Winau 3.42 - - -0.173 -0.239
YTHNONYU (0.009**) (0.336)
FINVAIUAYO TN 3.60 - - - -0.065
a3y (0.793)
] VY
o u/mTy 3.66 - - - -
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@

4

Mean 3.55 3.37 3.57 4.08
1319mM3/ 3.55 - 0.182 -0.018 -0.528
R RLAICOR (0.065) (0.856) (0.067)
WinaU 3.37 - - -0.200 -0.711
UTENONFU (0.007%%) (0.012%)
§INIAIGVOTFN  3.57 - - - -0.510
DTy (0.070)
Wethu/uxu 4.08 - - - -
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913N 5133/ wiinau ganvaudy  werhuauithu
FIEmng VIHNONTU 1INOATY
Mean 3.61 3.40 3.56 3.90
1513/ 3.61 - 0.210 0.059 -0.287
FgIamng (0.013%) (0.486) (0.242)
FINVAIUAV 1T 3.56 - - - -0.346
odIe (0.147)
vethuauithu 3.90 - - - -
g

£a1 0.05
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ANUUTHNMENYUNMITUFANUARN TeanUAT 1T UM
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A = v 9 A 1 ! v
DU 9 1Iﬂﬁi‘Uj’ﬂ’JﬂJKb’@i\IIﬂ\‘iUlmmﬂﬁNﬂu

A15199 4.41 LAAIWANIINATOUAVUANANUVDINAVBINITTU

Y ' a 9 o=
FAUATNTITUNIVDITOYUNY
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Wosa ludmnnusnanens iWusiod Suunaweidn
01N 151913/ wiinau ganedaudy  Werhuasithu
FIAmNY UTHNMONTU 91INDATL
Mean 3.18 3.48 3.83
51305/ 3.46 0312 0.010 -0.337
319201100 (0.002%%) (0.920) (0.257)
WINU 3.18 - -0.302 -0.650
STERIIGIEAT (0.000%*) (0.025%)
§3NIAIUAYOIIN 3.48 - - -0.347
oAy (0.231)
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ovio Wesa Nuana1aiy
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M1319N 4.42 LLﬁ@NﬂTﬁL‘]J3EJUWIfJTJWﬁGIJ'E)Qﬂ1§§ﬂ§jﬂiuﬂ']@]ﬁ']ﬁi!ﬂ'l‘U@\‘]ﬁﬂfJUﬂﬂ‘W@ Wosa 31U

Yy A 1A
V’I'llli'lﬂhlﬂlﬂﬁﬂ@]@m@u

uHaIn NN

, ) af  ss MS F Sig.
AMAIAUA us)sau
1. M333nA31 (Brand awareness) FENINNGU 2 14745 7373 29.014  0.000%*
melungu 397 100.879  0.254
373U 399  115.624
2. i ‘”ui’(Percewed quality) 911 sEHdNNgN 2 7541 3771 12585 0.000%*
gilnsaimouen melunqu 397 118943 0.300
33U 399  126.484
3.AUANN w‘lji}(Percelved quality) 91U FEHINNGY 2 798  3.993 11572 0.000%*
gunsainmelu malunqu 397 136988  0.345
39 399 144974
4. qaumwi ”ui’ (Perceived quality) A1 5¥HAINGY 2 13.030 6515 14934  0.000%*
ouq melungu 397 173.189  0.436
37U 399 186.219
5. AUAMASUS (Perceived quality) 14 3z11aNgN 2 8196  4.695 14161  0.000%*
anuiasase melungu 397 114.879  0.299
39 399 123.075
6. AUAMNTA3VY (Perceived quality) @11 32w angy 2 9390 5520 15720  0.000%*
MIVINI melungu 397 118.574 0311
33U 399  127.964
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d' = =\ v Y 1 a 9 o= 9 4 o
M1319N 4.42 Llﬁﬂ\iﬂ'li!ﬂJiEJ‘UWIﬂUWﬁﬂl@QﬂWﬁﬁUqﬁjﬂﬂ!ﬂT@]ﬁWﬁu’ﬂ’l‘U@ﬂiﬂﬂu%ﬂﬁﬂ Wosa U

Yy A 1 A [
mmwhlﬂmafmamau (919)

uHAIN NN

df SS MS F Sig.
AUMATIAU mlsilsau
7amuienToetuas1dud FEUINNGY 2 11.039 5520 17741 0.000%*
(Brand Associations) melungu 397 123.513 0311
37U 399 134.553
8.ANANAADAT FLHINNGY 2 28.667 14334 32747 0.000%*
(Brand loyalty) melunqu 397 173770 0.438
37U 399 202.438

A a Jd = ~ Yy A 1A = 1 v 9
INATNN 4.42 Nﬁﬂl’ﬁ]\iﬂWi’JLﬂi1$1’iﬂ1§LﬂiﬂﬂJL‘I/]EJ‘LIﬂfJUlmﬁﬁfJG]E]!,ﬂ@uNwaﬁﬁlﬂﬁilﬁ

U

' a v o 9 4 Yo ] a e =
AUMATITUAIVDITDIUAYND osa Gluﬂ'lﬁgi]ﬂ@511ﬂﬂiﬂffﬂiﬁlﬂ51$1’iﬂ'ﬂlll,l,ﬂiﬂ5?]u‘1/l1\1m€]?]
J 1 \ ' v & 19 ' '
(One-way ANOVA) lumsnageunuial Sig. 111100 0.000 F9TA1T080I1 0.05 N8R

Yy A 1 A A 1 v A 1 Y 1 o
iw"lﬂmaﬂﬁamaummmmuuwamam‘ig%ﬂmmmmmu

a 7 = ~ Yy A 1A = 1 o Y 1 a 9
ﬂ153lﬂ51$ﬂﬂ’lﬁlﬂiﬂﬂlﬂﬂﬂﬁ’lﬂvlﬂLﬂaﬂ@]@iﬂ@uuwaG]E]ﬂ'liiﬂzﬂmﬂ’]@ﬁ'lauﬂ’lﬂ]@\i

9 4 9 a 4
auginsalnmeuenlaglsmsiniizianuulslsiuma

Qae

I Y s Aw
snouasrio Woin luaumningy
= A - [ -7 d! = Y 1
1Y (One-way ANOVA) lupisnageunwuaniian Sig. 19110 0.000 F9iA1desnan 0.05

1 ~ 1 ~ 1 [ = 1 [ 4
wu1eAuT1e ldmasasiAeuiuanaiuiinanen1ssusamnin Auginssintouen
HANAAY

a 4 G = 9 a 1 A = J v Y 1 a 9
mMsanszimalieuiieusieldmasao@oulinanon1ssuinuaIns1duA1v0

I Y s Au Y Y o D] a s ~
snouagio Woia Tuaamnnsug aginsaimelulaslsmsanszianuulsidsiumade)
(One-way ANOVA) Tumsnaaaunuial Sig. 110U 0.000 Fela1T0en31 0.05 Hu1eANNN

9 d‘ 1 A d' 1 v A 1 v Y 9 4 1 [
e ldmasasmounuananiulinasemssuiamnm augilnsainielunanaienu
a 4 =~ = 9 = 1 A = 1 v Y U a 9
mM3unsizimalseuiiensieldmasaoaoulinanonissuiguaiasdua
PR P Ao Yy A ] a ¢ a
voe3n8suasrio wosa luguamniug vy 9 laglynmsiasizianuulsilsiumanen
(One-way ANOVA) Tun13naaounyTaA1 Sig. 11181 0.000 Fa3iA1eendn 0.05 HUIEAINN
9 A 1 A A 1 v A 1 o 9 9 A [
510 lamagaoouiuana i ulRanoMISUTAMNMNW ATUDY 9 A

(%

a 4 =l =3 9 ~ 1 A ~ [ 9 1 a Y
msaunsizimalSeuiien e ldmasaoouiinadenissuiauainaudives
o= 9 7 do 9y o Y a s =
sneuagie Wosa Tugumwinsug aanuilasans lasldnisuaszianumlsilsiumane
(One-way ANOVA) Tumsnageununiial Sig. 11190 0.000 FeliA1rioen31 0.05 Hu1eAUN

9 d‘ 1 A d' 1 v A 1 ) 9 [ 1 [
ﬁWElulﬂmaﬂﬂﬂlﬂ@uﬂllﬂﬂﬂ']\iﬂuuWﬁﬂ@ﬂﬁiﬂzﬂmﬂWW Auanudasansuana1Nny
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a o ~ ~ Y A oA = ' o 9 1 a 9
msaunsizimalieuiisn e ldmasaoouiinadenissuiauainndudives
I Y 7 Ao 99 a Y a s a
soguagrie Wosa luagumniniug aumsuinms lagldmsuaszianumlsilsiumaden
(One-way ANOVA) lumsnaaeununiian Sig. ti1i 0.000 Faliatioandn 0.05 vureau
9 ~ v A ~ 1 [ = 1 o Y Y a 1 [
710 lAmagaomouiuana i ulnadonsS Ui ATUMTUTMTUANA NI
a 4 = = 9 A 1 A = 1 v Y 1 a 9
msaaszimafSeuisusielandsaodoulinanen1ssuinuaIn1dUAIV0
A Y 4 A o a Y 9 a 4 =
soouadyio Wosa luanudenlesnuasiaun laslemsnasierianuulsdsiumaas
(One-way ANOVA) Tumisnaaounuia1 Sig. 11180 0.000 Fa3iA11pend1 0.05 HUIEAINN
9 d' 1 A ;:; 1 v A 1 d‘ [ a 9 1 (Y]
510 ldmasae@eunuanaenulinanenuyen Teanuas1auAana1en Y
a L4 ~ ~ 9 A 1 A = 1 v Y U a 9
msaaszimalieuisusielamasaodoulinanen1ssuinuaIn 1dUAIV0
A o o A v a o A
soeuaoio Wosa  luanudnadensilaslén1snasizianuudsdsiuniaaed (One-way
ANOVA) Tumsnaaaununiiai Sig. M1/ 0.000 Faiiatioand 0.05 vueanuneldmas
AR UNLANA NI NAABAINANAADATILANAIINU
1T A 1 [ 09/’ Ja o <K 1 9 ag = =
WINNDNLANUUANAN AITUAITITINATD VANV LANA1IA8ITNS1Toune
1Fadou (Multiple Comparison) A5NAAOU Least Significant Different (LSD) Lﬁ’a‘l’ﬂmmaﬂfj
[ Y
Tathauanaenu Nszauiiodidgneana 0.05 aea1seae lil
M15191 4.43 LAAINANINATDVANIWLANANVDINAVOINITUSAMAINTIAUAVBITDOUADH O

J ' o < 1 o { 1
Wosa Tuaiuves mssanast lusieq Suunawsieldmasaonou

510 1indedoiion 18,000-28,000 UM 28,001-38,000 VN 38,001 3wl
Mean 3.52 3.41 3.90
18,000-28,000 1" 3.52 ; 0.107 -0.377
(0.067) (0.000%*)
28,001-38,000 U1 3.41 s - -0.485
(0.000%*)
38,001 11130 11 3.90 - - -

~ a o 1 9 A A 9 A 1 A
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(0.038%) (0.004%**)
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1.M533nA31 (Brand awareness) FENINNGU 2 0440 0220  0.758 0.469
melunqu 397 115185 0.290
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AUMIVING melungu 397 126253 0318
39U 399 127.964
7. amndenTeafunaud TENINNGU 2 0.687 0343  1.018 0.362
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AMMAIITUM pHaIANN  df sS MS F Sig.
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AUMATIAU UHAINN df SS MS F Sig.
uls)sau
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[

' saq YA T w oA ' o Y v o '
HenuNUszanInsuan lsnuananulnane NI TuAuN M AuglnsalmeusnuanaI
i

a 4 = )=} oA P 1 v Y 1 a 9
Msnemslseuneulssaninsuanlsinanonisiugaaainsiaua

o ¥ s Ao Y Y 4 Y a 4
voe3euastio Wosa lTunumnnsug aginsainelulaslénisaseianumlsilsiuna
187 (One-way ANOVA) lumisnasaumnyiniiai Sig. 191191 0.002  Fedia1esndn 0.05

[ o’d‘ Bld' 1 [ = 1 [ 9 4 [
Tii]”lflﬂ’)?i]’)”lﬂigl,ﬂﬂﬁﬂEJ‘L!SFI‘VIGhﬁ/llmﬂﬂNﬂuﬂJWﬁ@’ﬂﬂTiiUgﬂmﬂTW ﬂTUQﬂﬂﬁmﬂTﬂiu!Lﬁﬂ@]N

[

i
a 4 = ~ oS YA 1 v Y 1 Aa 9
Msiasizimslssumevdssiansosuanlslinadenisiuauainsidun
o @ ¢ do Yy A )] a ¢ a
voe3n8suasrio wosa luguanniug vy 9 Taglynmsiasizianuulsilsiumaned
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