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FACTORS AFFECTING THE SELECTION RESORT IN HUA-HIN DISTRICT,
PRACHUAP KHIRI KHAN PROVINCE

Miss Lalita Yurayard and Assistant Professor Dr. Natnarong Jaturat

ABSTRACT

The purposes of the study were 1) to investigate the factors that affected decision making in
resort selection in Hua Hin, 2) to examine the relationship between the marketing mix factors effecting on
resort selection in Hua Hin, 3) to look-into the behavior of resort selection in Hua Hin. The data were
collected from 400 tourists in- Hua Hin, Pra Chuap Khiri Khan Province through the application of
questionnaires. The statistics applied for the data analysis comprised Percentage, Mean, Standard
Deviation, and Chi-Square.

The results of study demonstrated that the majority of the respondents were female between
25-29 years old, single, graduated with Bachelor’s degree or equivalent, owned private business/were

traders, and earned an average monthly income of 15,001-20,000 Baht. The overall marketing mix factors
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of resort selection in Hua Hin showed the highest level of importance on tourists’ resort selection, and
the levels of the factors could be ranked from high to low as follows, product aspect, price aspect, place
aspect and promotion aspect respectively. The analysis on the behavior of resort selection showed that
most of the tourists spent around 1,001-2,000 Baht, and had overall satisfaction in the aspects of resort
location, and natural surroundings.

The results of hypothesis testing showed that the demographic characteristics on gender, age,
marital status, level of education, occupation monthly income and the marketing mix factors had
relationship with the behavior of tourists’ resort selection.

Keywords: resorts, Hua Hin, marketing mix factor
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