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PERCEPTION AND ATTITUDE OF CONSUMERS TOWARDS GOODS PURCHASING
THROUGH QR CODE IN BANGKOK METROPOLITAN AREA

Miss Patchareeya Suta and Assistant Professor Pimpa Hiratkitt

ABSTRACT

The purpose of this independent study. is to study the perception-of marketing communication and
attitude of consumers towards goods purchasing through QR Code, by collecting 400 samples in Bangkok
Metropolitan area. The statistics used.in analysis-were frequency, percentage, mean-and standard deviation.
The statistics used in Independent Samples t-test, were used-in testing of the difference between the mean
having 2 groups of people. If there were more than 2 group of people, the researcher used F-test (ANOVA).
Pearson correlation would be used to test the relation.

The study result found that most of the respondents were female, ages were between 26-30 years,
status: single, educational level: bachelor’s degree, occupation: private company employees, and having
monthly income between 15,000-25,000 Baht. In the perception of marketing communication of consumers
towards QR Code, most consumers paid-attention to the aspect of using electronic communication network.
In the attitude of consumers towards goods purchasing through QR Code, most consumers agreed with the
aspect of tendency in the future in goods purchasing through QR Code system; Moreover, the testing

hypothesis found that the difference in gender, education and occupation resulting in the difference of the
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perception of marketing communication, but the perception of marketing communication of consumers had
the relation in the same direction with the attitude towards goods purchasing through QR Code.
Keywords: QR Code, purchasing goods through QR Code
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