w Y w H d
HadamaemsaaanionswaneaNNA NI UATNTUANTOT BT

MARKETING FACTORS INFLUENCING BRAND LOYALTY

ON SIX SENSE T-SHIRTS

4 Y a dv & U té =® %
msauadRasziduaIunilsve Imsanmnmunangns
PsyguImsgsnoumiadia Ixwenmsdanisia i

) )
AMZUIHISFIND
a W = U =
I nenagnalulag NruInasyys
Unsdnu 2554

a A Qd A Y = U =~
ﬁ“l]ﬁﬂﬁ"lli’NNT‘iTJTlﬂ1ﬁEImﬂIHIﬁEIﬁYUN&ﬂﬁﬁ 3

o



w Y w H d
HadamaemsaaanionswaneaNNA NI UATNTUANTOT BT

v v
=

4 Y a & U =< =® Y2
nAuANRas U IUHIvRINANBIMINTANg A3
Psygusmsgsnoumiadia Ixuenmsdanisialil

L) a
AMZUIHITEIND
a U = U =
I nenagnalulag NruInasyys

Unsdnun 2554

a A Qd A v = U )
ﬁ“l]ﬁﬂﬁ"lli’NN‘ﬁTJTlﬂ1ﬁEImﬂIHIﬁEIﬁYUN&ﬂﬁﬁ 3

o



v Y

v YV a
HIVBNIIAUANIIBA TS

¥o - Mwana
=)
N
da (=
2101581501

Umsfnmn

LY [} d'dt: a 1 @ a y a o
avemamsaaanii onswanon NS NA AT UA LT 0T AU

Marketing Factors Influencing Brand Loyalty on Six Sense T-Shirts

d 1y

WBIgNIY Wuley
RERCTIRERIPN

Y 4 a
HBMEAIITETAINT NUsza

2554

AMZNITNMTADUNITAUAIDAIZ

1J5LFIUNTTUNS

o = v
(AT.990A ATTUIAU)

QZ‘/ NIINAT

' J A A J v
(é%'ﬂﬂﬁ’lﬁ@lﬁ']%'lﬁﬂ AT.ATU WUNFNNDY)

Nower  Yheal — AFINNIT

1 4 a
Rwrnans19sdgning Autlszal)

va 9

Y
AMZUTHITTINY WM Inmaumalulagsvuenatylys eylanisduaidaseaivil

| 1 & @ a @ a
udaumilseamsanyimunangasdsayanumiiada

............................................................................................. ANVAANTUTNIIFING

¢ ¢
(393FNAHIINTY AT.FUINTAU f}ﬂ!“ﬂﬁlﬁli)

U 20 1AOU WOBNIAN W.A. 2555



v Y

Y Y Aa [ Ana A [ v A a 9 dy a 4
HIVONMIAUAINDAIS TN NMIAAIANLONT NaAOANUANA TUATIFUAUT OB NI

v
=

¥o-umana wwsigney vuiios
a % q'J
Jren MIan13na ll
r.’d' Y 4 a
21013811501 Haemans1nsdgnIns iuilszan
Umsanmn 2554
w |
UNAED

9 E4 [
v A aA

9y Y A o S A = [ Aa A 1 =
ﬂTiﬂuﬂ'NﬂiﬂuﬂﬁﬂQﬂizﬁﬁﬂLWﬂﬁﬂ‘HWﬁ%ﬁ]EI‘VHQﬂ15ﬂﬁ1@ﬂﬂ@ﬂ‘ﬁ1"lﬁﬂﬂﬂ'ﬂﬂﬂﬂﬂclu

== [ 14

a 9 & a 7 o , Yy 1w a v
ATITUANTDTNLEUT 1AANBITI8N19NI1TAAIA 4P’s Ulﬂllﬂ ATUHNANAUN ATUTIAN

[

AuanIUNTATINIIe LazAIUMIANETUNITAAIA
Voo 1 A Y = A oA A X a 7 Y S
nquaI9d 1N Ig lumsanul Ao nquinaulawaidednisud Taslsuuvasuninlu
A A A a o 1 @ (] AaaAq Y a d Y Y 1 A
waeion 19 umsive Tasmsguatedmuuazain anan 15 umsinszideya Tdun Anaud
A¥oeaz ANNAY AIULEUVUNIATFIU A1 Independent Samples t-test AIMTUVOYA 2 NGN A One -
Y v
Way ANOVA ﬁmﬁu%y‘a 3 ﬂ’quﬁu”lﬂ 118z A1 Multiple Linear Regression ﬁizﬂﬂuﬂﬁmmu‘mﬂﬁﬂﬁ
#10.05 1182 0.01
= [ [ a < 9 a [ o Ao o [ =1
HANIIANEINYI SEAUANNAAT Y IUAIUNAA LA 511 tazdIUNTAT 1MLl
a < 1 @ 1 a a < { a
anuAaiiuegluszAuNIn tazduduasuMIaaInlnNuAATULINAgA HANITAATIZH
9 [ v A a FY 1T A [ a <3 9 dy %’ =< k)
doyatfatenuana luasiduanud Nszauanuaamiuluaiunsses anuianela A
kY v [} [ [ v A a 9 dldQ = 1
ANUFOV tazAUANNANHY 0g luszaun Taeadeaiunnuana luasdumnianinane

A a $ >4 ' -
MIFeFnudNINIga Ao AIUANUTOU HAMTIATILHVoYANDMINATOUAUYATIU 910

]
[

= 1 = Sld' 1 aAa A 1 i’ c&l a L= 1 (%
NITANHINUI 81Y DITN uaziwvlﬂmmnﬁNﬂummwammwamwmmuammnmmu

£ : =

4 a d 1w a @ { o 1 o v Jd @
Lﬁ@?&ﬂi1$ﬂﬂ1ﬁhﬂi$ﬁﬂ‘ﬁ1ﬂlﬁﬂiﬂ ‘W‘]J’JW]’JLL‘ljiG]'IiJ‘ﬁﬁ"liﬂiﬂ‘]/l1u18ﬂ1ﬂ31hﬁﬂwu‘ﬁ@]@ﬂ31ﬂﬂﬂﬂ
a 9y X a I Y A o = v o Jd 1w 2
Glumwaummwmmua"la Ao TN 19NITAAALAIANNTUNUTINNDY 0.741  AIWITDVYIU
1Y d’dQ a 1 v A a Y A ~
guMsaten1emInaIanlansnanenNNNA AT ITUAIND (YT)= 0.529+0.432 X+ 0.232

X,+0.191 X,



Independent Study Title Marketing Factors Influencing Brand Loyalty on Six Sense T-Shirts
Name-Surname Mr. Nattapong Poomnoi

Major Subject General Management

Independent Study Advisor Assistant Professor Supaporn Tinprapa

Academic Year 2011

ABSTRACT

The purpose the study was to investigate the marketing factors that had influence on the
brand loyalty on the Six Sense T-Shirts. The study was focused on the 4P’s of marketing factors
concerning the aspects of product, price, channel of distribution and promotion.

The sample of study was the target group drawn by the method of convenience sampling
from the Six Sense t-shirt distribution places. The questionnaire was used as the data collection
instrument, and analyzed using Frequency, Percentage, Mean, Independent Samples t-test, One-
Way ANOVA, and Multiple Linear Regression using 0.05 and 0.01 level of significance.

The result of this study showed that the opinion level toward the aspects of product,
price, and channel of distribution was at a high level, and the promotion aspect was at the highest
level. The result of the data analysis on the factors toward the brand loyalty showed that the opinion
level on the aspects of repeated buying, satisfaction, preference, and connection were at the high
level. The highest level of opinion on the brand loyalty factors that had influence on the purchase of
the Six Sense t-shirts was the preference. The result of hypothesis testing showed that different age,
occupation, and income had an impact on different purchasing of the Six Sense t-shirts. When the
multiple regression analysis was done, it was found that the dependent variable that could forecast
the relationship with the brand loyalty on the Six Sense t-shirts was the marketing factors with the
relationship value at 0.741. The marketing factors that had influence on the brand loyalty could be

represented by the equation (SA(T )=0.529+0.432 X, +0.232 X, +0.191 X,.
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