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Abstract

The research on product design for advertisement is aimed to design products and
packaging in order to produce products and packaging for the advertisement of Rajamangala
University of Technology. The samples used in this research were 50 consumers in Dusit District,
Bangkok, selected through accidental sampling. The tools used in this research were product design
form and product and packaging evaluation form. The research procedures started from product
conceptualization, development of product models, selection of product models, development of

product prototype, evaluation of product satisfaction, to the final product production.

Thirteen product models were selected by product design experts. The models were
then produced into product prototypes. These included scarf, necktie, T-shirt, briefcase, caps
embroidered with RMUT 3(}"'-amlivcrsary logo, umbrella, gold-lining china bone glass, brochure,
desk calendar, university logo, university PVC logo, RMUT 30“‘»annivcrsary colored-patterned
metal logo, and silk case. The evaluation of consumers’ satisfaction in product and packaging
prototypes revealed high level of consumers” satisfaction both for overall satisfaction in the 13 items
(x=4.12,4.12,4.10, 3.86, 4.24, 4.23,4.17, 3.39, 4.15, 4.11, 4.12, 4.26 and 4.07, respectively) and
for specific criteria of beauty, usefulness and production. The research also produced 28,439 pieces
of the 13 products for distribution to all 9 Rajamangala University of Technology in order to be used

for advertising the universities.




