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Independent Study Title Factors Affecting Purchase Decision on Cutting Tools of

Auto Parts Factories in Thailand’s Eastern Industrial Estates
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ABSTRACT

The purpose of this independent studywas to study the demographic factors in terms of factory
and the marketing mix factors affecting purchase/decision on the cutting tools of auto parts factories in
Thailand’s Eastern Industrial Estates.

The sample used for study of 400 participants whowere employees related to purchase decision
on the cutting tools of auto parts factories in Thailand’s Eastern Industrial Estates. The questionnaire was
used as an instrument for data collection.sDéscriptive statistics used for data analysis were percentage,
mean, and standard deviation while inferential statistics included the/Independent Samples t-test, One-way
ANOVA, and Least Significant, Difference (LSD):

The results of ‘theindependent study -revealed-that considered)the importance of the products
such as PCD and carbide insert whereas the.price had to be.reasonable with'the quality. Due to place aspect,
most of them directly purchased \from manufacturers‘and distributors-~Regarding the promotion aspect,
having employees who always, delivered )quick—resporise jand/information service to customers was
importantly considered. As for:thesaspects-of-serviee and-policy, the'participants considered the importance
of on-time delivery and just-in-time ‘purchasing. ~The tesults~of the hypothesis testing showed that
employees related to purchase decision on the cutting tools of auto parts factories with gender, age,
education level, age, working capital position of the plant and the plant, nationality had different purchase
decisions on the cutting tools at a significance level of 0.05.

Keywords: purchase decision, cutting tools
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